Task 8: 6-10 pages paper due 10/29, APA, 0” indent and spacing 
The paper must be a tourism and hospitality, or tourism and sports related. It can be a solution to a problem that you have identified, a process that you advocate, an improvement on a situation, etc.
It’s a destination-marketing or evaluation plan for sport or tourism activity (in the form of a short 6-10 pages excluding cover, references, and appendix pages). The paper must build on the concepts discussed in class and include a substantial amount of critical analysis of facts, charts and models (minimum 3 models/charts/tables). Please include your models/charts/tables in the Appendix section after the reference page (He said not to put them with the writing).  A detailed rubric is at the end of the page:

Before you are going to write your paper. Please send me one or two paragraphs, describe the general idea that interests you and on which you will base your paper.
· List three models (theories or frameworks) that you may consider including in your paper. Give a brief description of each and how you may use these models in your paper.
These are the models/graphs we can use, pick 3 or more out of these:
Ripple effect (I would like this one if possible)
SWOT analysis 
Economic possibilities curve
Supply and demands curves/equilibrium price 
The STP marketing model (Segmentation, Targeting, Positioning)
Product Life Cycle
The buying process model 


Suggest outline:

Introduction / Summary

It is a good idea to provide a summary at the beginning of the paper in order to have busy readers quickly grasp the main point.

Background / Problems
A white paper needs to provide readers with general background information of a particular issue in order to help them make their decision based on the understanding of facts. Show them enough evidence that you are an expert on the subject. Point out problems from your readers' perspective. Make sure that you do not digress from the main subject; do not pose problems for which you cannot provide solutions.

Solution
After explaining the background and problems, propose your solution.

Explanation/examples on the 3 visuals or more. So, I think when you put visual on the appendix, mark it like figure 1, 2, and 3. When you explain in the paper (anywhere), just mention, from the figure 1, 2, or 3 blah blah  

Advertisement
If you write a white paper for a commercial purpose, mention your products/services last to ensure that your readers read the whole paper. If you advertise before convincing your readers of the truths of your argument, they are more likely to be turned off.


Conclusion
Write a conclusion in order to wrap up the white paper and enhance your readers' understanding.
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